CLAIMS 

What is claimed is: 



1. A method, comprising: 

assigning a unique telephone number to an advertiser; 

providing an advertisement on a media channel on behalf of the 
advertiser, the advertisement including one of the unique telephone number and 
a reference to the unique telephone number; 

monitoring telephone calls to the unique telephone number; and 

billing the advertiser for telephone calls to the unique telephone number in 
accordance with a predefined billing model. 

2. The method of claim 1 , wherein the media channel is selected from the 
group consisting of a web-based channel, a telephone-based advertising service, 
an email channel, an instant message channel, and an online chat channel. 

3. The method of claim 1 , further comprising providing an interface to 
facilitate creation of the advertisement. 

4. The method of claim 3, wherein the interface is web-based. 

5. The method of claim 1 , wherein the predefined billing model specifies a 
flat fee per call to be paid by the advertiser. 
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6. The method of claim 3, wherein the predefined billing model is a bid for 
placement billing model. 

7. The method of claim 6, wherein the interface includes functionality to allow 
an advertiser to bid for placement of the advertisement on the publication 
channel. 

8. A system, comprising: 

a first unit to assign a unique telephone number to an advertiser; 
a second unit to provide the advertisement on a channel selected by the 
advertiser; 

a third unit to monitor telephone calls to the unique telephone number; and 
a fourth unit to bill the advertiser for telephone calls made to the unique 
telephone number based on a predefined billing model. 

9. The system of claim 8, wherein the first unit comprises key word 
association logic to allow an advertiser to associate a key word with text of the 
advertisement. 

10. The system of claim 8, wherein the first unit comprises bid for placement 
logic to allow the advertiser to bid for the placement of the advertisement within a 
results page generated by a search engine. 
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1 1 . The system of claim 8, wherein the first unit comprises location 
determination logic which allows the advertiser to input a geographic location to 
be associated with the advertisement. 

12. The system of claim 8, wherein the second unit comprises a syndication 
engine to syndicate the advertisement to the channel. 

13. The system of claim 8, wherein the channel is selected from the group 
consisting of a web-based publication channel, a telephone-based publication 
channel, an email channel, an instant message channel, and an online chat 
channel. 

14. The system of claim 8, wherein the first unit comprises telephone number 
auto generation logic to automatically generate the unique telephone number. 

15. The system of claim 8, wherein the first unit comprises click to call button 
creation logic to create a button which when selected by a consumer who views 
the advertisement, causes a telephone call to the unique telephone number to be 
initiated. 
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16. The system of claim 8, wherein the third unit is configured to not bill for 
repeat telephone calls made from a same telephone to the unique telephone 
number, within a predefined period. 

17. A computer-readable medium, having stored thereon a sequence of 
instructions, which when executed by a computer, cause the computer to perform 
a method comprising: 

assigning a unique telephone number to an advertiser; 

providing an advertisement on a media channel on behalf of the 
advertiser, the advertisement including one of the unique telephone number and 
a reference to the unique telephone number; 

monitoring telephone calls to the unique telephone number; and 

billing the advertiser for telephone calls to the unique telephone number in 
accordance with a predefined billing model. 

18. The computer-readable medium of claim 17, wherein the media channel is 
selected from the group consisting of a web-based channel, a telephone-based 
advertising service, an email channel, an instant message channel, and an online 
chat channel. 

19. The computer-readable medium of claim 17, wherein the method further 
comprises providing an interface to facilitate creation of the advertisement. 
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20. The computer-readable medium of claim 17, wherein the predefined billing 
model specifies a flat fee per call to be paid by the advertiser. 
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